
East meets
WESTERN
STAR
W O R D S  A N D  P H O T O S  B Y  B R Y C E  B A I R D

In quiet moments, when we’ve got time to 
ponder the great questions life throws up, 
we’ve often mused on how it is that there 

is such a divergence between European and 
North American’s sense of style.

It’s as if they evolved on different planets.
Be it cars and motorbikes or even the mundane 

objects such as the lowly hat, the Stetson-Beret 
comparison can just about be applied to nearly 
everything these two continents manufacture.

In particular, trucks.
Whereas the Europeans are more about curves 

and technology, the North American truck man-
ufacturers have seemed content to stay stuck in 
a 1950s time warp, with few exceptions.

The United States is an ultra-conservative 
place to build trucks. They don’t take kindly 
to messing around with what works over there, 
and most of them couldn’t care less about what 
works in the rest of the world.

That fact that European trucks have got more 
slippery through the air, more comfortable over 
time and that a handful of European truck 
manufacturers now dominate world truck pro-
duction has, up until recently, been something 

largely ignored by the North American market.
Some might argue that the Europeans have 

civilised their trucks to the point of blandness, 
and we often hear a Euro truck driver say that 
his rig is like a car to drive. We seldom hear that 
from the driver of an American rig!

You can trace those chiselled North American 
trucking jaw lines right back to the 1940s and 
’50s, when truck design was still very much 
influenced by military requirements.

Have a look at the rigs rolling into Baghdad 
and Afghanistan; they bear more than a super-
ficial resemblance to the gear that rolled into 
Europe and across the Pacific 60 and more years 
ago.

The Yanks aren’t known for being subtle, and 
the brutish styling so closely associated with the 
classic American rig is deeply embedded in the 
collective consciousness. It is reinforced through 
countless movies and a close association with 
the outlaw and maverick mythology that is such 
a feature of American culture.

Why they are so keen to associate their truck-
ers with the outlaw, loaner/misfit genre, we are 
not too sure, and just what that might say about 

You can’t get any more classic North American, than a fully 
dressed 4900 FA Stratosphere cabbed Western Star.
The big W is a brand that has carved out quite a niche for itself 
among those who appreciate the classic look.
The marque is one of Daimler’s boutique brands, and in a fast homogenising world truck 
market we have to ask, how blurry is the line becoming between North American and 
European trucks? Is Western Star in danger of going Euro – and how true is it staying to 
its North American roots?
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